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INTRODUCTION

The City of Ashville is a quiet community in St. Clair County along the Interstate 59 Corridor. 
The City is defined by its courthouse square, which is also the crossroads of US Highway 231 and 
411, and its rural residential estates. The City is home to a population of 3,200 and is comprised 

mainly of rolling agriculture and undeveloped land.

Through the Ashville Tomorrow process, the City has reflected on its current situation, 
accomplishments, and its opportunities in order to better plan for a future that aligns with 
the community’s long-term goals. This effort has provided Ashville with long-range policy 

goals as well as shorter-term actions that will help the City achieve the goals sets forth by the 
community’s vision.

The plan takes a long-term view and is designed to guide the direction of the City, including 
topics such as; land use, economic development, infrastructure, housing, and community 

aesthetics through the life of the plan. The Ashville Tomorrow plan is a living document that is 
intended to nurture community improvements based on the collective vision of the community. 



PART 1
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In the Fall of 2019, the City of 
Ashville began the process of 

developing a new Comprehensive 
Plan. The process, Ashville 

Tomorrow, joins community vision 
with strategic recommendations to 
create a step-by-step plan of action 

for the City to use in achieving its 
goals. This plan is intended to be 
a living document forged by the 

community. 

What is a Comprehensive Plan?

A comprehensive plan is a united policy statement for a community. 
The plan provides a framework for decision-making that has been 
created by the community. The plan provides recommendations 
for a variety of topics including, downtown, recreation areas, 
infrastructure and economic development. These recommendations 
are guided by your vision, and the Ashville Tomorrow plan and its 
maps, diagrams, and development policies form the basis for the 
city’s future zoning, and public works actions. The comprehensive 
plan’s vital element is action, which are represented through 
projects, policies, and programs that are tied to a responsible party, 
funding opportunities a time frame.

PLAN PROCESS



THE VISION FOR ASHVILLE

Tomorrow’s Ashville is a place that will build 
upon its small-town charm by supporting its 

downtown, its economy, and its resident’s 
quality of life while supporting growth that 

represents that charm. 



GUIDING PRINCIPLES

• Support and revitalize downtown to create a family-friendly experience for both residents and visitors.

• Actively pursue economic vitality for both the citizens and the municipality of Ashville. 

• Enhance resident’s quality of life through recreation and public space opportunities. 

• Support potential growth that is consistent with small-town charm.

These guiding principles are built from the community vision and community input. These principles help inform the plan’s transition from 
vision to action. 

Creating the Vision

The Ashville Tomorrow process began with the 
formation of a steering committee that would 
guide the process along with City staff. Although 
stakeholders were very important in the creation of 
the community vision, the most important element 
of creating a vision was direct community outreach. 
During Covid-19, this outreach was conducted 
through online surveys. All input was collected in a 
database and paired with strong technical research 
and analysis.



VISION SURVEY RESULTS
A survey was created to engage the citizens of Ashville. During this engagement, 357 participants answered 32 questions on a range of 
community-related subjects. 

COMMUNITY GROWTH

PARKS & RECREATION
COMMENTS

COMMENTS ROADS & SIDEWALKS

SERVICES AND FACILITIES 

The majority of respondents support growth in Ashville, similar to the growth that is occurring in the region. 

The majority of respondents support improved park activity for children.
Many of the respondents 
commented positively about a new 
or updated city library.

A large standing in the community 
feels the fire station should be 
upgraded. 

51% of respondence classify Ashville roads as unacceptable.
59% of respondence classify Ashville sidewalks as good.

Respondents were more than twice as likely to rate city services and facilities positively. 

50% 
Support

35% 
Indifferent

15% 
Opposed

Most Received Comments
#1 Growth is vital to the City. 
#2 If we grow, we have to protect our “Small Town Charm.”
#3 We need to grow to strengthen or local commerce.

Highest Ranked Parks and Recreation Needs
#1 New or improved equipment and activities for children
#2 Upgrade the splash pad area
#3 Newer and better-maintained bathrooms

Highest Positively Ranked Services and Facilities
#1 Fire Department
#2 City Facilities
#3 Police Department
Services and Facilities list included: Parks and Recreation, City Facilities, Appearance of the City, Police Department, Fire 
Department, Water and Sewer, and Telecommunications

Highest Negatively Ranked Service and Facilities
#1 Telecommunications
#2 Parks and Recreations
#3 City Appearance



51% of respondence classify Ashville roads as unacceptable.
59% of respondence classify Ashville sidewalks as good.

ASHVILLE TODAY

Ashville Today is an overview of existing conditions and 
trends for the Ashville community. The summary draws upon 

data sources such as the US Census, American Community 
Survey, and other recent state data. These findings were 

presented to the community, which lead to the community 
vision. The Ashville Today’s findings are divided into three 

major sections, people, prosperity, and place.



POPULATION

Ashville’s population is steadily rising. In 2000, Ashville’s 
population was 2,260. Since then its total population has been 
rising. The 2018 census estimate projected the population to be 
2,319 residents. 

St. Clair County’s population is significantly growing. In 2000, 
the St. Clair County population was 64,742. In 2018, the County’s 
estimated population was 88,690. During this period, the 
population rose by 37 percent or 23,948 residents. 

The seven-county region’s population is increasing. St. Clair, and 
the seven counties surrounding it, are increasing in population, 
with the exception of Etowah and Talladega counties. In 2000, the 
seven-county region had a total population of 1,217,135. In 2018, 
the region’s population totaled 1,318,143. During this period, the 
population rose by 8.3 percent or 101,008 residents. 

Some Municipalities in the region stand out. Some Municipalities 
in the region have grown exponentially. Municiplities like Margaret 
(330%) and Odenville (235.5%) have at least doubled in size on the 
southwestern side of the County. At the same time, municipalities 
like Ragland and Steele have lost population between 2000 and 
2018.

2000 2018 Percent Change

City of Ashville 2,260 2,319 2.6%

Town of Steele 1,093 1,073 -1.8%

City of Springville 2,521 4,265 69.2%

Town of Argo 1,780 4,306 142%

City of Margaret 1,169 5,026 330%

City of Odenville 1,131 3,794 235.5%

Town of Ragland 1,918 1,693 -11.7%

City of Moody 8,053 13,069 62.3%

City of Pell City 9,565 13,796 44.2%

City of Riverside 1,564 2,312 47.8%

2000 2018 Percent Change

St. Clair County 64,742 88,690 37.0%

Blount County 51,024 57,840 13.4%

Etowah County 103,459 102,501 -0.9%

Calhoun County 112,249 114,277 1.8%

Talladega County 80,321 79,828 -0.6%

Shelby County 143,293 215,707 50.5%

Jefferson County 662,047 659,300 -0.4%

FIGURE 3.1 CITY POPULATIONS 2000-2018

Source: U.S. Census, American Communities Survey

Source: U.S. Census, American Communities Survey

FIGURE 3.2 COUNTY POPULATIONS 2000-2018

PEOPLE

CITY POPULATION

2.6%
Between 2000 and 2018 the 
population of Ashville grew 

by 59 residents. 

COUNTY POPULATION

37%
Between 2000 and 2018 the 

population of St. Clair County 
grew by 23,948 residents.

REGION POPULATION

8.3%
Between 2000 and 2018 the 

population of the seven-
county region grew by 101,008 

residents.



Source: U.S. Census, American Communities Survey
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AGE
The 45 and older age group is shrinking fastest. As the state’s 
over 45 population continues to rise, Ashville’s is declining faster 
than any other age group. Between 2010 and 2017, the 45 and older 
population has been projected to shrink by over five percent. 

The college-age population is declining. The 18 to 24 population 
of Ashville has declined by 2.8 percent since 2010. While the state 
average for the college-age population is 9.7 percent, the Ashville 
college-age population has fallen to 7.2 percent. 

FIGURE 3.4 AGE GROUPS, CITY AND STATE 2017

Source: U.S. Census, American Communities Survey

65-Plus Ashville
Alabama

45-64

25-44
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0-4
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MEDIAN AGE

39.3
The median age rose from 
2000 by 3 years from 36.3.

RESIDENTS OVER 45

-5.1%
Between 2010 and 2017 
the population over the 

age of 45 decreased by 5.1 
percent. 

AGES 18 TO 24

-2.8%
Between 2010 and 2017 the 

population of residents 
between the ages 18 and 24

decreased by half. 

AGES 25 TO 44

+5.9%
Between 2010 and 2017 the 

population of residents 
between the ages 25 and 44

increased by 5.9 percent. 



DIVERSITY
Growth between African-American and White are equal. 
Between 2000 and 2017, both White and African-American 
Populations increase by about 70 residents. Although their growth 
was close to the same, Ashville’s White population is in the 
majority at 70.8 percent. 

HOUSEHOLDS
The number of households is decreasing. While the population 
of Ashville is increasing, the total number of households in 
Ashville has decreased since 2009 by 11.4 percent. From 2009 to 
2017, the number of households in Ashville dropped from 844 to 
748, a decrease of 96 households. 

Household sizes are growing. Between 2009 and 2017, four-
person households increase by 11.4 percent while one to three-
person households decreased by 18 percent. 

2000 2017 2017 Percentage

Total Population 2,260 2,319

Black or African American 600 671 28.9% 

White 1,569 1,642 70.8%

Hispanic or Latinx 65 37 1.6%

Other Races 50 111 4.8%

2009 2017 Percent Change

Total Households 844 748 -11.4%

Family Households 657 562 -14.5%

With Children Under-18 298 306 2.7%

Non-Family Households 187 186 -0.5%

Single-Person Households 162 168 3.7%

FIGURE 3.5 DIVERSITY IN ASHVILLE 2000-2017

FIGURE 3.6 CHANGES IN HOUSEHOLD TYPES 2009-2017

Source: U.S. Census, American Communities Survey

Source: U.S. Census, American Communities Survey

CHANGE IN AFRICAN-AMERICAN 
POPULATION 

+71
Between 2000 and 2017, the African 
American population increased, and 

rose by 2.4 percent of overall city 
population. 

CHANGE IN FAMILY HOUSEHOLDS

-95
Nationally, the number of family 

households are decreasing, while 
the number of non-family and single 

person households increase. 

CHANGE IN 4 PERSON
HOUSEHOLDS

+11.4%
Between 2009 and 2017, the number 
of 4 person households increased by 

11.4 percent to 27.8 percent. 

CHANGE IN THE WHITE 
POPULATION 

+73
Between 2000 and 2017, the White 

population increased by 1.4 percent 
of overall city population. 



OVERDOSE DEATHS

29
In 20018 St. Clair County there was 

an estimated 19 overdose deaths per 
10,000 residents. This rate is close to 

double the state’s rate.

PHYSICAL INACTIVITY

30%
In St. Clair County, an estimated 30 
percent of the population does not 
participate in leisure time activity. 

This rate is higher than the state’s rate.

ADULT OBESITY

36%
In St. Clair County, an estimated 7,200 
adults are obese. This obesity rate is 

higher than the state average. 

ACCESS TO EXERCISE

48%
In St. Clair County, an estimated 48 
percent of the population do not 

have adequate access to exercise 
opportunties. This is lower than the 

state’s percentage. 

HEALTH AND WELLNESS
St. Clair County ranks in the middle of Alabama counties. Among Alabama Counties, St. Clair ranks 31 of 67 in overall health factors according to a 
nationwide analysis by the Robert Wood Johnson Foundation. Based on the 2018 study, St. Clair County has lower levels of adult diabetes and physical 
and mental health distress than the state average. The community ranks higher, however, in adult obesity, physical inactivity, access to exercise, and 
overdose deaths. 



EMPLOYMENT
The number of jobs is increasing. The total number of jobs in St. 
Clair County has grown steadily. The number of jobs in Ashville is 
also steadily increasing.

The City’s largest employment sectors are office, 
administration, and production. In 2017 the City of Ashville was 
home to 975 employed individuals, with the largest employment 
sector being office and administration (161), and Production being 
a second, with 91 jobs. Between 2015 and 2017, the largest growing 
employment sector was construction and extraction. This sector 
grew by 49 jobs in three years. The second largest growing sector 
in the city was material moving, with an added 29 jobs in a three 
year period. The largest shrinking industry in Ashville over these 
three years was farming, fishing, and forestry, which saw a decline 
of 55 jobs.

The County’s largest employment sectors are manufacturing 
and retail. In 2018, St. Clair County had 19,802 jobs, with the 
largest employment sector being local government (2,536 
jobs). Since 2009, the largest growing employment sectors 
were manufacturing (+1,726 jobs) and health care and social 
assistance (+643 jobs). Wholesale trade was the largest shrinking 
employment sector with 161 jobs lost between 2009 and 2018. 

PROSPERITY

Source: U.S. Alabama Labor Market Information Estimates Based on County Level Data
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FIGURE 3.7 COUNTY EMPLOYMENT BY INDUSTRY CHANGE, 2009-2018



FIGURE 3.9 CHANGE IN OCCUPATION BY CITY RESIDENTS, 2015-2017
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2017 2017%

All Workers 1,170 100%

Less than 10 Miles 313 26.8%

10 to 24 Miles 531 45.4%

25 to 50 Miles 197 16.8%

Greater than 50 Miles 129 11%

FIGURE 3.8 CITY WORKERS DRIVE DISTANCE2012-2017

Source: U.S. Census, On the Map
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PERSONAL PROSPERITY
Ashville’s median household income is higher than the state’s. The 
median household income in Ashville was $50,776 in 2017. Since 2000, the 
median household income has increased by 61% from $31,509. During this 
same time period the state’s median household income increased 36% 
from 34,135 in 2000 to 46,472 in 2017. 

Children are the most at risk of poverty. Ashville’s poverty rate has 
increased by 2% since 2012. Children under the age of 5 are the most likely 
age segment to be in poverty in the city. Between 2012 and 2017 poverty 
raise for senior citizens rose 14.4%. 

Those of two or more races are at most risk for poverty. The Poverty rate 
among those of two or more races has dropped for 100% in 2012, but the 
rate is still high at 50.6%. The Black or African American population has the 
second-highest poverty rate at 24.4%

2012 2017 Alabama (2017)

Overall Rate 15.1% 23.2% 18.0%

Under-18 Years 14.1% 24.4% 26.0%

18 Years and Over 15.2% 22.8% 16.9%

65 Years and Over 18.3% 14.4% 10.4%

FIGURE 3.10 CITY POVERTY RATES 2012-2017

Source: U.S. Census, American Communities Survey

POVERTY RATE

23.2%
The local poverty rate is over 10 

percent higher than Alabama’s rate of 
18 percent. 

PER CAPITA INCOME

$18,259
The city’s per capita income is about 
$7,500 less than the state’s per capita 

income. 

MEDIAN INCOME

$50,776
The city’s median household income 
is about $4,300 more than the state’s 

median household income.

Poverty Rate Calculation
The poverty rate refers to the percentage of the population whose 
household income falls below the nationally-calculated Poverty 
Thresholds. If a household’s total (pre-tax) income is less than the 
corresponding threshold, all members of that family are considered to 
be in poverty. Thresholds are determined according to family size: for 
example, the threshold income for a family of four (with two children) is 
$24,008. The threshold for a single person under the age of 65 is $12,071. 
(Source: US Census) The threshold to qualify for the School Breakfast and 
Lunch Programs in Alabama is higher (more generous) than the federal 
poverty threshold. For example, a family of four must have a household 
income under $44,955 to qualify for free or discounted meals.

FIGURE 3.11 HOME OWNERSHIP 2000-2018

Source: U.S. Census, American Communities Survey
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FIGURE 3.9 CHANGE IN OCCUPATION BY CITY RESIDENTS, 2015-2017



Source: U.S. Census, American Communities Survey
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FIGURE 3.12 EDUCATION ATTAINMENT, CITY AND STATE 

0 5% 10% 15% 20% 25% 30% 35% 40%

Ashville 2017

Alabama 2017
Ashville 2000

EDUCATION
Increase in the number of adults with a high school degrees 
or higher education attainment. Within the over-25 population 
there was a eleven percent increase in the share of adults with a 
high school diploma or GED between 2000 and 2017. During this 
same period adults with less than 9th grade education decreased 
by 9.3 percent while adults with associate’s degrees increased 
by about five percent. The share of adults with bachelors and 
graduate/professional degrees slightly rose over this period, but 
are both significantly lower than the state level. 

Ashville’s school system is outperforming much of the state. 
The county’s public school system has a performance rating of 
87 out of 100, a rating that is based on student performance. The 
graduation rate of the school system is 90 percent, with a 78 
percent college and carreer readiness rating. 

Student 
Population

% African 
American

% 
White

Preformance 
Rating 

St. Clair School System 9,286 9.7% 85% B

Ashville Elementary 450 6.4% 88.4% A

 Ashville Middle 340 7.4% 88% B

Ashville High 395 5.6% 91.1% B

FIGURE 3.13 CITY SCHOOLS 2018-2019

Source: ALSDE

SCHOOL SYSTEM RATING

B(84)
The school system has been rated 

84 out of 100 based on student 
performance. This rating is slightly 

higher than the state average. 



FIGURE 3.14 PROXIMITY
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Source: Esri, DigitalGlobe, GeoEye, Earthstar Geographics, CNES/Airbus DS, USDA, USGS, AeroGRID, IGN, and the GIS User Community

Source: Esri, DigitalGlobe, GeoEye, Earthstar Geographics, CNES/Airbus DS, USDA, USGS, AeroGRID, IGN, and the GIS User Community
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PLAN OF ACTION 

The Plan of Action provides an overview of how this 
comprehensive plan is implemented throughout the City and the 

community. This plan will have little impact unless this action 
plan becomes a long-lasting and living effort to strengthen 

the community. In this section, action themes focused on the 
elements of small-town charm lead to specific action items 

separated into first steps and big picture categories. Each action 
item includes a title, a summary of the action, the responsible 

party of the action, the proposed funding source of the action, 
and an evaluation milestone for the action. To supplement the 
specific action items, a working list of grant opportunities has 

been provided. 



ACTION THEMES

“SMALL TOWN CHARM”
The phrase “small-town charm” is typically used when “there is an implication that the charm comes 
from the relaxed, genuine or unpretentious characteristic of small towns.” The phrase often implies 

a town that is friendly, quaint, and engaging.  Across the country, small-town charm is most often 
attributed to cities with local shopping, access to nature, a local cuture, and a physical presents 

that provides a comfortable feeling like a tree-lined downtown street. There is not a single definition 
or recipe for Small town charm, but we all know it when we see it. Ashville does have a charm, but 

small-town charm does not come easy; it takes continuous effort and planning in order to protect and 
cultivate that sense of charm. 

Small-town charm and the benefits of City growth are important aspects valued by many residents. 
Small-town charm, is often thought to be in conflict with growth, but this is only true when the small-

town feeling is lost when development is not well planned. When development and planning are done 
correctly, small-town charm and development become intertwined. Growth provides the tax base 
to offer the services residents want while providing funding to promote the small-town charm that 

provides quality of life, aesthetic beauty, and economic security. 

Highlighted approaches that Ashville can focus on to have an impact on the community and its small-
town charm are identified by this plan as Downtown, Housing, and Corridor Development. These 

themes are not comprehensive but provide a solid framework of opportunities that are most relevant to 
the City at this time. 



DOWNTOWN
Downtown is the symbolic heart of Ashville, it is the most unifying element for the community, and it is home to the most historical and cultural significance in the City. 
However, changes in shopping habits, economics, and demographics have created a void on many small-town main streets. As small downtowns begin to resurge again 
as important destinations for travelers and places to live, work, and belong, downtown revitalization strategies are emerging. Two essential strategies for Ashville are 
attractive streetscapes and effective marketing.  

Travelers are now more than ever looking for unique places to visit. Whether making multiple stops on a long trip or visiting for a day trip, people are more inclined to 
research unique places and experiences through social media. And because of its proximity to the interstate and nearby metro areas, Downtown Ashville is in a position 
to benefit economically by nurturing its downtown charm. 

Small downtowns are not just for visitors. People want to live in a place with easy access to a successful business district where they can get out of their car, walk around, 
and become a part of their community. As cities around St Clair County explode in population growth, many places have potentially lost their community identity through 
lack of vision and unregulated development. If Ashville chooses a downtown-centric approach to future community decisions, the City will stay true to its history and will 
retain its small-town charm.

Streetscape Improvements

POTENTIAL BYPASS

PEDESTRIAN IMPROVEMENTS Well designed sidewalks, crosswalks, and pedestrian signals make downtown safe, convenient, and appealing. 

LANDSCAPING Trees along the sidewalk shade pedestrians and improve the area’s appearance. Placing planters along the street is a low-cost way to create 
immediate visual interest and demonstrate the community’s commitment toward improving downtown. 

LIGHTING Lighting improves the visibility and safety of the street and draws attention to nearby businesses and attractions, as well as banners and other 
decorative features attached to light posts highlight events and different aspects of the community.  

STREET FURNITURE Outdoor dining generates activity along the street, while providing restaurants with additional seating and increased visibility, while well-
designed benches, trash cans, bicycle racks, and other amenities help downtown’s function. 

FACADE IMPROVEMENTS Improving the appearance of downtown buildings enhances visitors’ perception of the area, while highlighting its unique history 
and architecture. Decorating windows of vacant buildings provides visual interest and helps prospective owners and tenants imagine what types of businesses 
could be located there. 

PUBLIC ART Murals and other public art promote the community’s natural and cultural assets, while creating a visually appealing streetscape.

Ashville’s downtown square is the intersection of US Highway 231 and 411. The composition and design of these right or ways are dictated by the Alabama Department of 
Transportation (ALDOT). ALDOT has specific standards for their highways that are focused on high traffic volumes of cars and freight trucks. In the ALDOT hierarchy of 
standards, pedestrians, on-street parking, and placemaking (all important elements of a healthy downtown) are not a priority. In the long term, the City should work with 
ALDOT to establish a bypass around downtown to ensure the future success of downtown’s charm and local business. 
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FIGURE 4.1 EXISTING DOWNTOWN



FIGURE 4.2 POTENTIAL STREETSCAPE IMPROVEMENT 



PUBLIC EVENTS
To attract tourists and locals downtown, the City can foster different types of events: 

FESTIVALS Festivals, parades, concerts, highlighting Ashville’s unique assets can attract out-of-town visitors and 
provide quality of life for residents. 

FARMERS’ MARKETS Farmers’ markets attract locals and out-of-towners alike, while creating new economic 
opportunities for nearby agricultural producers and highlighting the area’s charm. Arts and crafts vendors, and other 
local businesses also participate. 

ATHLETIC EVENTS Fitness classes (dance, yoga, etc.) are held in parks, plazas, and other public spaces, bringing 
people downtown. Organized runs (5K runs, marathons, etc.) attract visitors, especially on weekends. 

VOLUNTEER OPPORTUNITIES Communities provide opportunities for citizens to improve their downtowns, such 
as painting facades, planting and maintaining landscaping, and/or picking up trash. These efforts not only beautify 
public spaces, but build support for local businesses and public investment in downtown areas.

TOURISM
HERITAGE TOURISM This type of tourism offers visitors an affordable opportunity to learn more about Ashville’s 
history and culture.  

AGRITOURISM Farmers are looking for new ways to generate income, while preserving the area’s rural character. 
Agritourism focuses on providing visitors with opportunities to experience activities associated with agricultural 
production. Agritourism businesses include wineries, farmers’ markets, pick-your-own operations, rural bed-and 
breakfasts, corn mazes, horseback riding, and other farm-related activities. Visitors will not only patronize these 
rural businesses, but visit shops, restaurants, and hotels in nearby downtowns. Agritourism operations in scenic 
areas within a short drive of major cities are often the most successful. 

ECO-TOURISM The Ashville region contains high-quality outdoor tourism potential that can accommodate 
climbing, hiking, birding, etc. Rural downtowns serve as base for people visiting surrounding natural areas, providing 
ecotourists with accommodations, restaurants, and other necessities. 

PLACE MARKETING
To attract visitors and economic opportunity to Ashville and downtown, the City should create a downtown brand. A Marketing effort for downtown can draw attention 
to unique assets that make downtown Ashville different from other communities, creating a positive image for residents and visitors.



HOUSING AND CORRIDOR DEVELOPMENT
As people continue to move out of the Metro Birmingham and Gadsen areas, small cities in St Clair County will 
continue to grow. Ashville’s population has risen steadily and will likely continue to rise, bringing new housing and 
development to the City. This development is good for the City financially and is also suitable for the City's desired 
retail growth. It is important to meet this growth proactively in order to maintain the City’s charm and financial 
success. Ashville is in a unique position to ensure small-town charm through zoning ordinances because Ashville has 
little to no residential subdivisions and moderate highway or corridor commercial development. 

The road and development infrastructure of Ashville is relatively simple, consisting almost entirely of US and 
state highways, rural county roads, and at the core of the City, a traditional town street grid. The majority of the 
development along the City’s highways is single lot residential estates, with Highway 231 between Interstate 59 
and downtown being home to the City’s commercial corridor. As this section of 231 continues to develop, it is 
essential for the City to regulate commercial development through zoning and design standards as to create retail 
opportunities while protecting the charm and rural aesthetics of the City. This type of quality development along the 
highway will only happen if the City zoning addresses building placement, commercial signage, and landscaping.  

Housing development should be prioritized in the City’s existing historic grid around downtown while discouraging 
isolated subdivision developments along the highways. By focusing housing development to the existing city grid 
around downtown the City help fill in empty lots while actively reinforcing the small-town feel of this area. Housing 
development around downtown will assist the reactivation of downtown businesses and will save the City money 
based on the connectivity to the existing street network and proximity to existing water-sewer infrastructure.



FIGURE 4.3 MARGARET AL 
HOUSING DEVELOPMENT CHARACTER EXAMPLE

Between 2000 and 2018, Margaret’s population grew by 
330%. This housing development example lacks small 
town charm and is a subdivision that is disconnected 
from other development. 

FIGURE 4.4 MOUNT LAUREL AL 
HOUSING DEVELOPMENT CHARACTER EXAMPLE

Mount Laurel is a planned community with housing 
developed around a small town center. Due to Mount 
Laurel’s preservation of trees and its comfortable walks 
to the town center, the development has a sense of 
small town charm. 



FIGURE 4.5 MONTGOMERY AL 
HIGHWAY DEVELOPMENT CHARACTER EXAMPLE

Montgomery’s Atlanta Highway (US 231) is notorious for 
its expansive faltering commercial corridor. Areas like 
these have been coined “townless highways”. This is 
an example of a corridor development without buffer/
landscaping or signage ordinances. 
(images are different views of the same area)



FIGURE 4.4 BLUFFTON SC 
HIGHWAY DEVELOPMENT CHARACTER EXAMPLE

The City of Bluffton has created vibrant, beautiful, and 
safe highway corridors throughout the City through the 
use of tree buffers lining the highway and by limiting the 
number of turns off of the highway. 
(images are different views of the same area)



FIRST STEPS

A-1. Create An Action Team
The formation of an action committee is needed to ensure that the implementation of the comprehensive plan is carried out. The action committee should meet yearly 
to review the progress of individual actions, and to coordinate with city departments, civic groups, and the public. 

Responsibility: City of Ashville, Citizen Team
Cost: Staff Time
Funding: No funding required
Evaluation Measure: Scheduled reacurring meetings, 3 actions completed.

B-1. Continue Pursuing Grants
The state and federal government sponsors a number of competitive grant programs every year that could be utilized by the City. Most notably these grants pertain to 
transportation, and recreation improvements. An existing staff person(s) should become the lead for Ashville’s grant pursues. It is important to create an internal effort to 
proactively pursue grants. Still, it is also equally important to partner with regional partners and firms like the Regional Planning Commmission of Greater Birmingham.

 Responsibility: City of Ashville, Regional Planning Commmission of Greater Birmingham, St Clair County, Action Team
Cost: Staff Time
Funding: Funding required for grant match, General Funds
Evaluation Measure: Yearly grant list, completed grant application.

C-1. Downtown Public Art
Public art is an inexpensive way to develop interest and sense of place in an area of opportunity like Downtown Ashville. Public art such as murals, and repainted 
historic signage adds uniqueness and a sense of civic pride, that is likely to incrementally build momentum for the area. Public art acts as a tool in supporting: economic 
development, cultural identity, supporting local artists, and civic pride. 

Responsibility: City of Ashville, Downtown Businesses, Chamber of Commerce, Action Team
Cost: Staff Time, Volunteer Time, Minimal Supply Costs
Funding: State Arts Grants, General Funds, Donations
Evaluation Measure: First Mural Complete.

ACTION PLAN



D-1. Social Media presence
Social media is the most used activity on the internet and these social media platforms have shown to be significantly effective in the tourism industry. A tourism-based 
social media strategy requires dedication but with its nominal operating cost the potential return on investment is large. 

Responsibility: City of Ashville, Chamber of Commerce, Action Team
Cost: Staff Time, Volunteer Time
Funding: State Tourism Grants, General Funds
Evaluation Measure: 500 followers

E-1. Review Zoning Code
Ensuring that zoning regulations align with the City’s vision and needs is critical in assuring that the City is proactive in supporting needed changes to its built environment. 
Through completing a review of the zoning regulations, the city can position itself to support growth and aesthetic value. 

 
Responsibility: City of Ashville, Regional Planning Commmission of Greater Birmingham
Cost: Staff Time
Funding: Community Development Block Grant-Planning Fund, General Funds
Evaluation Measure: First public meeting to discuss goals of an updated zoning code.

 
F-1. Create City-Wide Faith-based Committee
Creating opportunities for communities to come together is important, and churches as a collective can be an underutilized community resource for helping the City in 
creating community-based actives, events and programs. The City should create and recruit volunteers from each community church in the city to participate in hosting 
and partnering in community events for the whole community to enjoy. 

Responsibility: City of Ashville, Local Chruch Leaders, Citizens, Action Team
Cost: Staff Time, Volunteer Time
Funding: General Funds
Evaluation Measure: First joint community event sponsored by City-Wide Church Committee

G-1. Work with the Regional Planning Commmission of Greater Birmingham 
The Regional Planning Commmission of Greater Birmingham serves a county region that includes St. Clair. The regional commission’s mission is to serve its local 
governments and its citizens. These regional commissions have the capacity to assist with grant opportunities and provide general planning assistance. It is essential for 
the city to reach out to the Regional Planning Commmission of Greater Birmingham to explore opportunities for assistance. 

Responsibility: City of Ashville, Planning Commission, Action Team
Cost: Staff Time
Funding: To be Determined, based on identified needs.
Evaluation Measure: First joint grant application submitted to the State.



H-1. Create a Pop-Up Shop Program
Pop up shops are low cost temporary retail businesses that proactively revive vacant storefronts, local economies, and entrepreneurship. Through a pop-up shop 
program, the City can connect property owners/ managers to local aspiring vendors and community organizations to create short term business to act as an incubator 
and redevelopment initiative.  

Responsibility: City of Ashville, Chamber of Commerce, St. Clair County Economic Development Council, Action Team
Cost: Staff Time, 
Funding: General Funds,  State Arts-Project Grants
Evaluation Measure: First Pop-Up business in a vacant storefront.

I-1. Embrace Downtown Events
Community events or street festivals are a low-cost vehicle to drive tourism and civic pride. These types of community events help create community ownership and 
interest in redevelopment opportunity areas like Downtown Ashville. 

Responsibility: City of Ashville, Chamber of Commerce, Local Business Owners, Action Team
Cost: Staff Time, Volunteer Time
Funding: State Tourism Grants, General Funds 
Evaluation Measure: First downtown event including local businesses. 

J-1. Expand Senior and Youth Opportunities for Health and Wellness
Consider providing more activity programs for seniors and youth. Providing more programs and activities that could occupy existing city facilities could be a low-cost way 
to better serve the community with health and wellness opportunities. 

Responsibility: City of Ashville, St. Clair County School System, AARP, Action Team
Cost: Staff Time, Volunteer Time
Funding: Community Development Block Grant, General Funds 
Evaluation Measure: First weekly community exercise classes.

K-1. Conduct a City-Owned Land Analysis
In order to generate revenue for City projects, the City should analyze its undeveloped parcels to sale for highest and best uses as shovel-ready developments.

Responsibility: City of Ashville, St. Clair County Economic Development Council, Chamber of Commerce, Action Team
Cost: Staff Time,
Funding: General Funds
Evaluation Measure: First shovel ready parcel is put on the market. 



L-1. Create A Junior City Council Program
Ashville should consider developing a young city counselor program that is made up of local middle and high school students that live in the city. A junior city council 
program could improve the City’s connection to the school system, improve youth and civic engagement and their quality of life. 

Responsibility: City of Ashville, St. Clair County School System, Chamber of Commerce, Action Team
Cost: Staff Time
Funding: No Cost
Evaluation Measure: First Junior City Council public meeting. 

M-1. Conduct a City Park Improvement Plan
Create a City park improvement plan to identify existing park conditions and amenities in order to generate a hierarchy of needs and opportunities for improvements and 
grant funding.

Responsibility: City of Ashville, Action Team
Cost: Staff Time
Funding: General Funds

 Evaluation Measure: First three needed park projects are idenified. 

N-1. Develop Gateway Improvement Strategies
Create a list of strategies and locations to improve the City’s gateways at the interstate exit and going into downtown using landscaping, beautification, and signage 
options.

Responsibility: City of Ashville, Chamber of Commerce, Action Team
Cost: Staff Time
Funding: General Funds

 Evaluation Measure: First gateway priority project is complete. 

O-1. Conduct a Water/Sewer Infrastructure Analysis
In order to assess the City’s existing needs and its implementation strategy for future development, the City should maintain a working analysis of its Water/Sewer 
Infrastructure.

Responsibility: City of Ashville
Cost: Staff Time
Funding: General Funds

 Evaluation Measure: Water/Sewer level of service analysis is completed. 



P-1. Become a Main Street Designated Community.
As Downtown Ashville continues to redevelop and grow, it should be a goal to transition to a Main Street Alabama designated community. By transitioning to a designated 
community, Ashville will become eligible for additional services provided by Main Street Alabama and demonstate a commitment toward to continued revitalization of 
Downtown.

Responsibility: City of Ashville, Chamber of Commerce, (any downtown merchants or other organizations), Action Team
Cost: $7,500 over three years following selection based upon a competitive application process.
Funding: General Funds
Evaluation Measure: Acceptance as a Designated Community by Main Street Alabama.

Q-1. Work with State to Develop Nature Park on State-Owned Land
The State of Alabama Highway Department owns a 98 acre parcel of undeveloped land adjacent to downtown. The land is on the creek, and a portion of it is wetlands. The 
City should work with the State to develop a nature park on the property. 

 Responsibility: City of Ashville, Action Team
Cost: Staff Time
Funding: General Funds, ADECA Grants
Evaluation Measure: First meeting with the State to discuss property options.
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ACTION PLAN

A-2. Develop ‘Pink’ Zoning Districts
Pink zoning is a term for simplifying regulations and review processes to encourage development in designated areas. The term ‘pink’ came from the idea of lightening of 
‘red tape’ of the traditional process, which can often deter projects. This process is an affordable way to update zoning through the implementation of an overlay district. 

Responsibility: City of Ashville, Action Team
Cost: Staff Time
Funding: Community Development Block Grant, General Funds 
Evaluation Measure: Establishment of a pink zone overlay district in Downtown.

B-2. Conduct A Sidewalk and Street Resurfacing Needs Assessment
To ensure that public improvements and transportation grant funds are prioritized in the most effective and comprehensive way, a sidewalk and street needs assessment 
are needed. A sidewalk and street study would take into account all existing infrastructure conditions and the lack of existing infrastructure. The study would then take into 
account community destinations and opportunities to create a list of sidewalk and street improvement priories.

Responsibility: City of Ashville, Regional Planning Commission of Greater Birmingham
Cost: Staff Time
Funding: Transportation Alternative Program, Transportation Improvement Program, States’ Economic Development Assistance 
Program, Community Infrastructure Fund, Community Development Block Grants, General Funds 
Evaluation Measure: Creation of a priority list for both sidewalk construction and improvements and street resurfacing. 

C-2. Develop Recreational Creek Access
Ashville’s creeks are a wonderful natural resource for the community. The City should continue working to develop community creek assessment points and creekside 
parks for kayaking, canoeing, and swimming. 

 Responsibility: City of Ashville, Action Team
Cost: Staff Time
Funding: General Funds, ADECA Grants
Evaluation Measure: First public boat put-in is added to the creek.



D-2. Create A Downtown Business Improvement District (BID)
A Business Improvement District is an area where property owners vote to pay a special assessment to that fund’s improvement of a designated district. The creation of 
this district is a successful tool to provide additional revenue sources to continue redevelopment investment outside of the existing public and private entities. 

Responsibility: City of Ashville, Chamber of Commerce, Action Team
Cost: Staff Time
Funding: General Funds 
Evaluation Measure: First downtown business and property owner meeting to discuss district priorities.

E-2. Begin Discussing a Bypass Around Downtown with State
Begin to have meetings with ALDOT to discuss the possibility and process of building a bypass around downtown inorder to have more flexibility with downtown 
streetscapes.

Responsibility: City of Ashville
Cost: Staff Time
Funding: No Cost

 Evaluation Measure: First meeting with ALDOT. 

F-2. Expand Workforce Training
Consider working more aggressively to connect local workforce development training efforts by coordinating with St. Clair County Economic Development Council, the 
Chamber of Commerce, nearby colleges and universities, state workforce training programs, and the Public-School System. 

Responsibility: City of Ashville, Local School System, Chamber of Commerce, St. Clair County Economic Development Council, 
Action Team
Cost: Staff Time
Funding: Workforce Training Grant, General Funds 
Evaluation Measure: First meeting of multiple agencies to coordinate efforts in local and regional workforce development. 



G-2. Work to Bring More Telecommunication Access to the City
Telecommunication does exist in Ashville, but coverage is not complete, and competition is poor. To improve, the City should prepare a telecommunication strategic 
plan in partnerships with local businesses, the Chamber of Commerce, and the community. The strategic plan should include strategies aimed at creating a city 
partnership with telecommunication companies, and State advocacy for fiberoptic expansions. 

Responsibility: City of Ashville, Chamber of Commerce, Action Team, St. Clair County Economic Development Council
Cost: Staff Time
Funding: General Funds, Alabama Broadband Accessibility Fund 
Evaluation Measure: Completion of a broadband strategic plan.

E-2. Work to Improve facilities and Equipment within Parks and Recreation
Within parks and rec, upgrades to playground equipement and activites for kids, as well as upgrades for the existing splash pad are the most common suggestions and 
comments in the community survey. 

Responsibility: City of Ashville, Chamber of Commerce, Action Team
Cost: Staff Time and equipment
Funding: General Funds, ADECA Grants
Evaluation Measure: Completion of Splash Pad Update. 



GRANT AND ASSISTANCE OPPORTUNITIES

In order for Ashville to empower itself to accomplish the actions that 
it has developed, the City will need to continue to pursue grant and 

assistance opportunities provided by state and federal funding. Through 
a prioritization of the actions, the City should apply for various grants 

each year to help them accomplish the community’s goals. 

Grant and assistance opportunities will change or evolve each year. 
It is essential to maintain and update a comprehensive list of these 

grants and assistance opportunities through connections with these 
programming organizations. Using this section, the City will accomplish 

its actions, but the plan of action this list of grant and assistance 
opportunities must be discussed and maintained over time.



COMPETITIVE FUND-COMMUNITY DEVELOPMENT BLOCK GRANT 
https://adeca.alabama.gov/Divisions/ced/cdp/Pages/CDBG.aspx
Competitive Fund typical Activities: Water and sewer extensions and rehabilitation, Housing rehabilitation, Neighborhood & downtown revitalization, Street & drainage 
improvements.

COMMUNITY ENHANCEMENT FUND-COMMUNITY DEVELOPMENT BLOCK GRANT 
https://adeca.alabama.gov/Divisions/ced/cdp/Pages/CDBG.aspx
Community Enhancement Fund typical activities: Fire protection, Senior citizens centers, Community centers, Boys & girls clubs, Recreational facilities, etc.

PLANNING FUND-COMMUNITY DEVELOPMENT BLOCK GRANT 
https://adeca.alabama.gov/Divisions/ced/cdp/Pages/CDBG.aspx
Planning Fund typical activities: Comprehensive plans, Elements of comprehensive plans, Downtown revitalization plans, Regional strategies and plans, etc. 

NEIGHBORHOOD STABILIZATION GRANT
https://adeca.alabama.gov/Divisions/ced/cdp/Pages/NSP.aspx
The Neighborhood Stabilization Program (NSP) was established for the purpose of stabilizing communities that have suffered from foreclosures and abandonment 
through the purchase and redevelopment of foreclosed and abandoned homes and residential properties.

RECREATIONAL TRAILS PROGRAM
https://adeca.alabama.gov/Divisions/ced/Recreation/Pages/default.aspx
The Recreational Trails Program (RTP) provides grant assistance for the acquisition of easements or fee simple title to property from a willing seller and/or the 
development of recreational trails and recreational trail related facilities. 

LAND AND WATER CONSERVATION FUND
https://adeca.alabama.gov/Divisions/ced/Recreation/Pages/default.aspx
The Land and Water Conservation Fund (LWCF) program provides grant assistance to public agencies for the acquisition and/or development of public outdoor 
recreation and recreational support facilities.

SENIOR FARMERS MARKET NUTRITION PROGRAM
http://fma.alabama.gov/seniornutrition/offseason_default.aspx
The Alabama Senior Farmers Market Nutrition Program (SFMNP) is to provide fresh, nutritious, locally-grown fresh fruits, vegetables and herbs from farmers markets and 
roadside stands to low-income seniors. Coupons are provided for individuals 60 years of age and older who are on a limited income, allowing them to purchase fresh 
produce at farmers markets. 

COMMUNITY



TOURISM DEPARTMENT COMMUNITY GRANT
https://tourism.alabama.gov/app/uploads/2020-CG-Guidelines.pdf
The Tourism Department Community Grant can be used for brochures, tourism websites, and advertisements.

ALABAMA BROADBAND ACCESSIBILITY FUND
https://adeca.alabama.gov/Divisions/energy/broadband/Pages/default.aspx
Alabama Broadband Accessibility Fund provides high-speed broadband services in unserved rural Alabama for economic development, education, health care, and 
emergency services.

COMMUNITY INFRASTRUCTURE FUND
https://www.arc.gov/investment_priority_topic/community-infrastructure/
The Community Infrastructure Fund (CIF) targets physical infrastructure projects that help build safer, more resilient communities. CIF investments can be used for 
projects that address flood control, basic public infrastructure development, and transportation infrastructure improvements. The CIF application and notification cycles 
coincide directly with the SEDAP timeline.

TRANSPORTATION ALTERNATIVE PROGRAM
https://www.rpcgb.org/transportation-alternatives-program-tap  
The Transportation Alternatives Program (TAP) provides funding for programs and projects defined as transportation alternatives.

• Construction, planning, and design of infrastructure-related projects and systems that will provide safe routes for non-drivers, including children, senior adults, 
and individuals with disabilities. 

• Construction, planning, and design of on-road and off-road trail facilities for  pedestrians, bicyclists, and other nonmotorized forms of transportation. These can 
include sidewalks, bicycle infrastructure, pedestrian and bicycle signals, traffic calming techniques, lighting, safety-related infrastructure. 

• Conversion and use of abandoned railroad corridors for trails for pedestrians, bicyclists, or other nonmotorized transportation users. 
• Construction of turnouts, overlooks, and viewing areas. 
• Community improvement activities, which include: The inventory/control/removal of outdoor advertising. Historic preservation and rehabilitation of historic 

transportation facilities. Vegetation management practices in transportation rights-of-way to improve safety, prevent against invasive species, and provide 
erosion control. Archaeological activities relating to impacts from implementation of a transportation project. 

• Environmental mitigation activities, which include: Storm water management, control, and water pollution prevention or abatement related to highway 
construction or due to highway runoff. Reduce vehicle-caused wildlife mortality or to restore and maintain connectivity among terrestrial or aquatic habitats. 

INFRASTRUCTURE



ECONOMIC DEVELOPMENT FUND-COMMUNITY DEVELOPMENT BLOCK GRANT
https://adeca.alabama.gov/Divisions/ced/cdp/Pages/CDBG.aspx
Economic Development Fund typical activities: water, sewer, or road improvements; rail spurs, docks, etc. 

REVOLVING LOAN FUND PROGRAM
https://www.arc.gov/resource/arc-business-development-revolving-loan-fund-grant-guidelines/
The Revolving Loan Fund Program (RLF) is a locally controlled source of capital used to finance start-up and expanding businesses whose projects will create and retain 
permanent jobs and leverage private sector investments.  As borrowers repay their RLF loans, the principal and interest payments are returned to the fund for lending to 
other businesses to create more jobs and investment opportunities.

SMALL BUSINESS CREDIT INITIATIVE 
https://adeca.alabama.gov/Divisions/ced/cdp/Pages/SSBCI.aspx
The Small Business Credit Initiative was created to help increase credit availability for small businesses. Through this initiative lenders can make term loans or provide 
lines of credit to new or existing small businesses in this difficult credit environment. 

MINORITY BUSINESS PROGRAM
https://adeca.alabama.gov/Divisions/ced/cdp/Pages/OMBE.aspx
The Minority Business Program is a certification program to identify small, minority-owned and women-owned businesses capable of providing goods and/or services to 
both government and private sectors. The Program promotes small business development and advocate on their behalf. 

OPPORTUNITY ZONES PROGRAM
https://adeca.alabama.gov/Divisions/OpportunityZones/Pages/Opportunity-Zones.aspx
Opportunity Zones provides a federal tax incentive for investors to use their unrealized capital gains into opportunity funds dedicated for investing in the designated 
Opportunity Zones.

ECONOMIC DEVELOPMENT



WORKFORCE DEVELOPMENT

YOUTH WORKFORCE DEVELOPMENT SERVICES
https://centralalabamaworks.com/funding-for-youth-workforce-development-services/
The Youth Workforce Development Services grant provides standalone occupational skills training programs for adults and dislocated workers. 

EARLY EDUCATION

FIRST CLASS PRE-K CLASSROOM GRANT
https://children.alabama.gov/firstclass/prekgrants/
The First Class Pre-K Program is Alabama’s state funded voluntary program for 4 year old. Funding for First Class Pre-K provides access for more children to attend high 
quality pre-K and (2) enhance quality of existing classrooms.

EDUCATION

INNOVATION ZONE GRANT
https://www.alsde.edu/Pages/innovations.aspx
Innovation Zone Grants allow school systems greater flexibility in meeting the educational needs of a diverse student population, Improve educational performance 
through greater individual school autonomy and managerial flexibility with regard to programs and budgetary matters,  Encourage innovation in education by providing 
local school systems and school administrators with greater control over decisions including, but not limited to, budgetary matters, staffing, personnel, scheduling, and 
educational programming, including curriculum and instruction.



HISTORIC PRESERVATION

ALABAMA HISTORIC REHABILITATION TAX CREDIT PROGRAM
https://ahc.alabama.gov/alabamarehabtaxcredits.aspx
The 2017 Alabama Historic Rehabilitation Tax Credit is a 25% refundable tax credit available for private homeowners and owners of commercial properties who 
substantially rehabilitate historic properties that are listed in or eligible for the National Register of Historic Places and are 60 years old or older. The tax credit provides 
jobs, increases the tax base, and revitalizes existing buildings and infrastructure, while preserving and rehabilitating Alabama’s historic properties.

ARCHITECTURAL PROGRAMS
https://ahc.alabama.gov/architecturalprograms.aspx
Architectural surveys identify, document, and evaluate a community’s physical historic resources. A survey is the basic step in creating a realistic preservation program, 
both at the state and local level. The survey is a practical planning tool. Knowing your historical assets is the first step in keeping them from disappearing. 

EASEMENT PROGRAM
https://ahc.alabama.gov/easementprogram.aspx
A historic preservation easement can be the most effective long-term protection for a landmark in private ownership. Owners of historic landmarks can donate a 
charitable easement to an agency or organization that is a qualified easement holder. If the property is listed on the National Register of Historic Places, the easement 
donor may realize a significant federal tax benefit.

FEDERAL REHABILITATION TAX CREDIT
https://ahc.alabama.gov/federaltaxcredits.aspx
The Federal Historic Preservation Tax Incentives program includes a 20% income tax credit for the rehabilitation of historic, income-producing buildings. 



ARTS

PRESENTING GRANTS
http://www.arts.state.al.us/grants/grant_organization.aspx
This category provides support for performing and literary events or visual arts exhibitions where an artist or group is contracted for the presentation. Presenting grants 
have specific guidelines related to each program. Please review guidelines and seek counsel from a program manager.

PROJECT GRANTS
http://www.arts.state.al.us/grants/grant_organization.aspx
This category provides support for a wide range of activities including festivals, conferences, workshops, exhibitions and/or the creation and production of art as well 
as the development of touring activities. There are three types of project assistance – general project support, administrative project support and consolidated project 
support. Project assistance grants have specific guidelines related to each program. Please review guidelines and seek counsel from a program manager.

CURRICULUM-BASED PROJECT GRANTS
http://www.arts.state.al.us/grants/grant_organization.aspx
This category provides support for specific projects that advance the goal of the arts as an essential component of PreK-12 curriculum. Project activities may include 
classes, workshops, consultants, guest artists, performances, exhibits, professional development and/or artist residencies. These grants are available through the Arts in 
Education Program. Interested schools and arts organizations should seek counsel from the Arts in Education Program Manager for details.

AIE ENHANCEMENT GRANTS
http://www.arts.state.al.us/grants/grant_organization.aspx
This category provides support to schools and organizations engaging in arts exposure and arts enrichment activities such as performances, field trips, or professional 
development workshops. These grants are available through the Arts in Education Program. Interested schools and arts organizations should seek counsel from the Arts in 
Education Program Manager for details.

OPERATING SUPPORT GRANTS
http://www.arts.state.al.us/grants/grant_organization.aspx
This category provides support and stability to large arts organizations with far-reaching cultural impact, year round operations and strong community service and 
educational outreach. Interested applicants are strongly encouraged to seek counsel from a program manager prior to submitting an application. The Council must 
approve an organization’s eligibility for this category. Please note that a letter of intent to apply must be submitted one year in advance.



PROGRAM DEVELOPMENT GRANTS
http://www.arts.state.al.us/grants/grant_organization.aspx
This category provides support to a limited number of small volunteer organizations seeking general operating support for staff and program development assistance.

INTERNSHIPS
http://www.arts.state.al.us/grants/grant_organization.aspx
This category supports an arrangement between an individual artist and/or arts administrator and an arts organization where the intern receives supervised training in the 
arts.

TECHNICAL ASSISTANCE GRANTS
http://www.arts.state.al.us/grants/grant_organization.aspx
Technical Assistance grants often serve to meet emergency needs or allow organizations and schools to take advantage of a unique opportunity. Requests to this 
category must be approved by a Program Manager before submission.

ART AND CULTURAL FACILITIES PROGRAM
http://www.arts.state.al.us/grants/grant_organization.aspx
This program area supports planning, design and/or construction costs related to a new facility, renovation of an older facility and/or major capital outlay improvements 
to an existing facility. Interested applicants are strongly encouraged to read the Art and Cultural Facilities Guidelines and seek counsel from a program manager prior to 
submitting an application to this program area. Schools are not eligible for Cultural Facilities grants.




